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Innovation
Case Studies



INNOVATION

Recognizing the significance of women’s contributions to the socio-economic fabric of the 
country, Momentum aimed to create a campaign that not only acknowledged their pivotal role 
but actively worked towards bridging the gap in opportunities. The goal was to empower women 
by providing them with a tool that could enhance their professional journeys. 

Teaming up with Momentum, we launched the Womentum #SheOwnsHerSuccess campaign. A CV 
generator tool that utilizes artificial intelligence (AI) to address the above challenge directly. The tool 
demonstrated its effectiveness by enhancing and improving CVs in seconds. The meticulous analysis 
provided women with valuable insights, highlighting their strengths and suggesting improvements. 
This strategic use of technology aimed to increase the chances of women securing job interviews 
and positions. 

>5K
women engaging  

with the platform monthly 

AI
powered 

1000’s
 of CVs being  

enhanced monthly 

The Challenge

The Result

Momentum #SheOwnsHerSuccess AI CV Generator/



INNOVATION

Takealot wanted to showcase their Cricut products via social media and reward their  

customers with a coupon code to make a purchase.

Techsys used their ShopLive service that allowed Takealot to showcase their Cricut products via 

Instagram Live and encourage customers to comment with the hashtag #Cricut to have their 

coupon code sent directly to them. Once the customer received the coupon, they were allowed 

to shop via Takealot, without leaving the Instagram app.

527
customers engaged 

on the 15min live

117%
customer 

engagement rate

1088
number of times the  

#Cricut hashtag was sent

#

The Challenge

The Result

Takealot CriCut ShopLive/





INNOVATION

Takealot loves giving their shoppers great deals and exciting ways to enhance their 

shopping experience. This year, for their big Blue Dot Sale, Takealot wanted to create a new 

fun and engaging social shopping experience.

Techsys Digital designed a shoppable Black Friday TikTok filter which reveals Takealot’s best Blue 

Dot sale items, wrapped in blue and white wrapping. When the user holds up their hand, the 

flicking stops to unwrap an item and reveal an awesome Black Friday deal. Ten to fifteen deals 

will be showcased each day, allowing customers to unwrap their deal and then click through to 

shop them!

143M
filter views

100%
viral TikTok 

filter

1000s
of deals 

redeemed

The Challenge

The Result

Takealot Shoppable TikTok Filter/



INNOVATION

With the success of Takealot’s first ShopLive, they wanted to apply the technology to

their Blue Dot Sale, for Black Friday, and run 24 lives.

Techsys used their ShopLive service that allowed Takealot to showcase multiple products and

brands with great deals for customers when they submitted a respective hashtag. For the

24hour campaign, there were over 7K coupon codes distributed and an average customer

engagement rate of 110%.

>4K
customers engaged on

the 15min live

110%
avg. customer

engagement rate

>7K
coupon codes

distributed

The Challenge

The Result

Takealot Blue Dot Sale ShopLive/







Burger King partnered with Techsys Digital to address the challenge of increasing foot traffic to their 
activation stores and driving sales through an interactive and engaging competition. The primary 
objectives were to prompt consumer participation, encourage spending in stores, and create awareness 
around the promotion.  

Techsys successfully executed Burger King’s Roadshow campaign, utilizing our SmartSlip WhatsApp 
technology to drive engagement and competition entries. The campaign not only achieved its objectives 
but exceeded expectations. The WhatsApp line recorded engagement from over 37K customers and 
achieved over 38K entries, indicating a substantial reach and interest among customers.  

The Challenge

The Result

Burger King Roadshow WA Campaign /

>37K
customers interacted 

Fridays
most engaged day 

>38K 
entries

WHATSAPP BOTS



Digify Africa WhatsApp eLearning Bot/



Virgin Active WhatsApp Fitness Platform/





V&A WhatsApp Information Hub/



Momentum WhatsApp Conference Bot/

S



Renault WhatsApp Loyalty Platfom/

S



WHATSAPPBOTS

How can you authenticate signatories and the signing of documents, across any device, 

while ensuring that the integrity of the transaction is never compromised.

We build and launched Verigram, a secure, Whatsapp based document signing platform.

200K+
contracts 

signed

1000s
of positive 

feedback

4
multiple banks 

onboard

The Challenge

The Result

Verigram WhatsApp Signing Platform/





Windhoek Beer Detector Machine/



TFG Facial Recognition Platform/



Amstel Beer Detector Machine/





Ceres Game Catch & Win/



Otees Game Boat Ride/



Takealot Game Arcade/





Mazda SA Brand Website/



John Dory’s Brand Website/

The Challenge

The Result



Ceres Brand Website/



BOKOMO Brand Website/



Fruitree Microsite Back2School/



Burger King Microsite #Swopper/



Heineken Website Waiter Incentive/



Burger King Microsite #FamilyYourWay/

The Challenge

The Result







SASKO USSD Flour Promo Campaign/



NBL SMS NCP Campaign/










